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ONE OF THE

BEST OLIVE OILS
IN THE WORLD

e Taste Olymp Award

Competition 2020 - 2022 in Greece,

Gold Medal

e 4th EVO International Olive Oil
Competition 2021 in ltaly,
Gold Medal

e Terraolivo I00C Mediterranean
International Olive Oil Contest
2021 - 2022 in Israel,

Grand Prestige Gold Medal

e Canada |I00C International
Olive Oil Contest 2021 - 2022,
Silver Medal

* London International
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2021 - 2022,

Silver Medal

» DUBAIOCC
Olive Oil Competitions 2022,
Gold Medal

* OLIVINUS, Argentina
Olive Oil Competitions 2022,
Grand Prestige Gold Medal
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ONSOZz

Diinya'da beklenmedik olaylar ve jeopolitik risklerle karsi
karsiyayiz. Ukrayna-Rusya savasinin hala devam etmesi, bir
tiirlii anlasma zeminine ulagilamamasi. Rusya’nin Avrupa'ya
gazihracatina son vermesi Avrupa’da kis ayinin ¢ok sert
gececeginin bir gostergesidir. Rusya’nin seferberlik ilan
etmesi ve Rusya'da askere gitmek istemeyenlerin sinirdan
gecerek baska lilkelere ulasmasi tansiyonu arttirmaktadir.
Umarim bir an 6nce Sayin Cumhurbaskanimiz Recep Tayyip
Erdogan 6nderliginde Ukrayna ve Rusya arasinda anlagma
saglanir ve savas sona erer.

Yumurta sektoriine baktigimizda ise uzun zamandan beri
surekli artis gosteren hammadde fiyatlari da misir hasadinin
baslamasiyla ve tahil koridorunun aciimasiyla hammadde
fiyatlari duragan seviyeye gecmistir. Uzun zamandan

beri yumurta fiyatlarinin maliyetin altina satilmasindan
dolayi Tiirkiye'de civciv girislerinde %5 oraninda diisiis
gerceklesmisti. Havalarin sogumasiyla serbest gezen
tavuklarin yumurta kapasitelerinde de diisiis olmustur.
Toplam yumurta lretimi %5 ila %7 arasinda azalmistir.
Okullarin agilmasiyla birlikte ve hala Rusya’dan gelen
yogdun turistlerin Akdeniz bélgesindeki turistik isletmelerde
konaklamalarindan dolayr yumurta tiiketimi her gecen

giin artmaktadir. Ulkemizdeki yumurta fiyatlarini Avrupa
Birligi tilkeleriyle kiyasladigimizda, lilkemizde hala 1 adet
yumurtanin markette perakende olarak 2.5 tl/adet olarak
satilirken Avrupa’da 5 tl/adet olarak satiimaktadr.

Brezilya'da artan iiretimlerden dolayi stoklarda sismeler
oldu, Brezilya da elindeki stoklari eritmek icin ihracat
pazarlarinda biitiin ve parca pilig tiriinlerinde fiyatlari geri
cekmesiyle Tiirkiye'de pilic eti ihracati yaptigi bircok uilke

de piyasa kosullarina uymak icin fiyatlarini geri cekmeye
basladi. Yeni fiyatlardan ve siirekli artan maliyetlerden dolayi
ireticilere zarar ettirmeye basladi. Yeni yilla birlikte stoklarin
azalmasiyla, fiyatlarin eski seviyesine gelmesi bekleniyor.

Umarim hammadde fiyatlarindaki istikrar devam eder. Yeni
hasatta mahsul bol olur ve halkimiz en ucuz protein kaynagi
olan pilic eti ve yumurtaya en uygun sekilde ulasir.
iyisiyle kétiisiiyle 1 yili daha geride birakiyoruz.
Umarim tiim savaslar biter, lilkelerin

ekonomileri diizelir ve herkes baris icinde

yasar. Herkese cok iyi bir 2023 yih

diliyorum.
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The Chinese have a saying “May you live in interesting times’.
Well the times are currently very interesting, but not always in a
positive sense with the unexpected events and geopolitical risks
to the world.
The Ukraine / Russian war continues unabated, with Russia
exerting punitive sanctions on Europe through price hikes and
termination of gas exports, and mobilization of the civilian
population to augment their military forces. Both the process of
annexation of various parts of Ukraine to be part of the Soviet
Union and the threats of limited use of nuclear weapons have
done nothing to reduce tensions. We must hope the mediating
efforts of our President, Recep Tayyip Erdogan, to reach an
agreement between the warring parties will bear fruit.
When we analyse the Turkish egg market, it is positive to see that
the long term escalation of raw material prices have slowed with
the start of the domestic corn harvest and the opening of the
grain corridor from Ukraine. It allows producers to eliminate the
losses they have suffered in selling eggs below production costs,
but there remains the issue of the 5% reduced capacity during this
period. These developments will take some time to work through,
and egg capacity is still 5 — 7% down.
However with the opening of schools and improved tourist traffic
along the Aegean coast, consumption is increasing daily, but
comparatively prices remain low! In the EU an egg sells for 5TL.
It Turkey it is half (2.5TL). Unfortunately our production costs are
not half the EU average!
Due to the increased production in Brazil, the stocks swelled, and
many countries that exported chicken meat in Turkey began to
lower their prices in order to comply with the market conditions,
as Brazil withdrew the prices of whole and chicken part products
in the export markets in order to melt the stocks in its hands. Due
to the new prices and increasing costs, it started to cause losses
to the producers. With the decrease in stocks with the new year,
prices are expected to return to their old levels.
Soitis all interesting, but not all positive. Companies prosper and
plan better based on economic certainty, so the improved raw
material stability is welcomed. Despite the uncertainties, eggs
and chicken remain, globally, the best value protein sources and
we are committed to maintaining that position.
I hope that the stability in raw material prices will
continue. In the new harvest, the product is plentiful
and our people reach the cheapest protein source,
chicken meat and eggs, in the most appropriate
way. We left 1 more year behind, with good
and bad things. | hope all wars will end,
countries economies will gets better and
everyone will live in peace. | wish everyone
avery good 2023.

Keskin Keskioglu
Chairman
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ASS0S ERKEN HASAT

FESTIVALINDE BULUSTU
;MWE MET AT THE ASSOS EARL
_HARVEST FESTIVAL

*

12 Kasim 2022'de Diinya Food olarak, her yil
dizenledigimiz Assos Gurme Erken Hasat
Zeytinyadi gliniini Akhisar'da yenilenen
tesislerimizde gerceklestirdik. Etkinligimize,
zeytinyadi uzmanlari, tadim uzmanlari

ve sirketin ihracat yaptigi bircok tilkeden
temsilciler de dahil olmak tizere 100'Gn
lzerinde kisi katildi. Etkinlikte, her katimci
tarafindan

bir zeytin agaci dikildi ve herkes kendi
topladigi zeytinleri tek tek, benzersiz bir
zeytinyagina dondstirdu.

Katilimcilara Assos Gurme markasinin bir
cok tilkeden almis oldugu oddillerle ilgili
bilgi verilip zeytinyaginin insan vucuduna ne

Onthe 72th November 2022 the Dunya
Food company held its annual Assos
Gurme Early Harvest Olive Oil event day at
its newly refurbished facilities in Akhisar.

The event was attended by over

100 participants, including olive oil
connoisseurs, tasting experts and
representatives from many countries the
company exports to.

At the event an olive tree was planted

by each participant, who then hand -
picked their own olives to be processed
into an individual, unique bottle of oil. It
demonstrated to participants the care and
quality inputs that are so important to the
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kadar saglikl olduguna dair sunum yapildi. Assos Gurme brand.
Daha sonra katilimcilar Assos yaghanesindeki zeytin cukuruna topladiklari Commenting at the subsequent tasting session, Keskin
zeytinleri doktuler. Herkes zeytinin tane olarak girip de zeytinyadi Keskinoglu, CEO of Dunya Food, reminded delegates of the
asamasina nasll geldigini bizzat inceleme firsati buldular. Daha sonra array of awards the Early Harvest olive oil had accumulated
cikan yag katihmailar tarafindan tadildi. Tadim yapan kisiler zeytinyaginin over the past two years. “More, we believe, than any other
renginin koyu yesil oldugunu tadinin damakta ok hos bir lezzet biraktigini, early harvest olive oil in the world”
kokusunun cok keskin oldugunu dile getirdiler. Of the 2022 harvest, Keskin Keskinoglu believed that
2022 hasadinin gecen yillara gore daha verimli oldugunu dile getiren Keskin environmental conditions over the past year had been very
Keskinoglu bizi yalniz birakmayip da Diinya'nin cesitli tGlkelerinden katilan propitious and that the olive oil outcome would be “very

positive in terms of both volume and quality” Delegates

bayilerimize ve Tirkiye'deki cok degerli tadim uzmanlarina, gurmelere ve ' ) gate
certainly seemed to endorse the quality criteria.

seflere en derin tesekkdrlerini sundu.
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SIAL 2022

Paris'te Diizenlenen Fuarda Yerimizi Aldik!
byKeskin and Assos: Took Their Places at the SIAL

" B

Under our ByKeskin brand, Dunya Food participated at the mammoth biannual SIAL
food and beverage fair held in Paris, between 15 - 19th October 2022.

As the world’s largest food industry event, SIAL provides exclusive access to all the key
global players in the industry. Over 7,200 companies from 119 countries participated,
under an exhibition theme of “Own the change”. Nearly 200,000 visitors attended the
— A exhibition travelling from all major global markets to France.

Fransa'nin baskenti Paris'te 15-19 ByKeskin showcased on its stand a wide variety of our products which were warmly
Ekim 2022 tarihlerinde diizenlenen appreciated by visitors. Our presence at SIAL provided an ideal opportunity to re-
establish connections with existing customers following the Covid pandemic, and

also develop new relationships, forge commercial agreements and advance joint
collaborations.

It was an event we could not afford to miss, were delighted we participated in, and has
advanced the brand and company on a global perspective.

@ yEs ‘ P = - i‘l'f i I
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Diinya'nin en biiylik gida ve icecek
inovasyon fuarlarindan SIAL Paris
2022'ye byKeskin olarak katilim
sagladik. SIAL Paris, Diinya'nin en
blylk gida endUstrisi etkinligi olarak
sektordeki tim kilit oyunculara
ayricalikh erisim saglamaktadir. Bu

yiIl temasi “Degisime sahip ol” (Own
the change) olarak belirlenen SIAL
Paris'e 119 tlkeden 7200 firma
katihm saglamis ve Diinya'nin bir cok
Ulkesinden 200 bine yakin ziyaretgi
gelmistir.

Fuar suiresince bir cok Griinimuzin
sergilendigi standimiz ziyaretcilerden
yogun ilgi gordl. Fuarda mevcut
musterilerimizle ylz ylize goriisme
firsati bulup yeni ticari anlagmalar
yapmanin yani sira farkli musterilerle
de tanisip yeni isbirlikleri icin adimlar
attik.
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TARIM BAKANLIGI ZIYARETLERIMIZ

MINISTRY OF AGRICULTURE VISIT
Kontrol Genel Miidiirii Durali Kocak Ziyareti

Visit of Durall Kogak, General Manager of Protection and Control

TOAVE M»\'“'ROL }

Tarim Bakanligi Koruma Kontrol Genel Mudiiri Durali Kogak't Ege We visited Durali Kogak, General Manager of Protection and
ihracatgilar Birligi Su Urtinleri Yonetim Kurulu Bagkani Bedri Girit Control of the Ministry of Agriculture, in his office with Bedri
ile birlikte makaminda ziyaret ettik. Sektériimiize yeni ihracat Girit, Chairman of the Aegean Exporters' Association Fisheries

pazarlan agilabilmesi icin bilgi aligverisinde bulunduk. Sayin Du-  Products. We exchanged information in order to open new export
rali Kogak Tiirkiye'nin suanda yumurtada Hong Kong'a, Israile ve  markets for our sector. Mr. Durali Kocak stated that all necessary
Avrupa Birligi'ne ihracat yapabilmesi igin gerekli tim galismalarin studies are continuing rapidly to enable Tiirkiye to export eggs
hizl bir sekilde stirdigina dile getirdi. Ayrica Turkiye'den Cin'e to Hong Kong, Israel and the European Union. In addition, the
tlim entegreler icin tavuk ayagi ihracatinin agiimasinin sektérii-  opening of chicken feet exports for all integrators from Tiirkiye to
miize cok olumlu katki saglayacagini bunun yani sira Filipinler'e,  China will make a very positive contribution to our sector, as well
Gliney Kore'ye, Avrupa'ya , Kuzey Makedonya'ya pilic eti ihracati  as if chicken meat exports to the Philippines, South Korea, Europe,
baslandigi taktirde Turkiye Ortadogu pazarina alternatif olarak North Macedonia are started, Tiirkiye will be an alternative to the

Asya ve Avrupa pazarlarinda s6z sahibi olabilecegini dile getirdik. Middle East market as an Asian alternative. and we expressed
Durali Bey'in tarafimiza gdstermis oldugu sicak ilgi ve yakinliktan that it can have a say in European markets. We would like to
dolayi kendisine sonsuz tesekkrlerimizi sunariz. thank Mr. Durali for his warm interest and closeness to us.

Toprak Refahi Genel Miidiir Yardimcisi Ziyareti

Visit of Muhsin Yazici, Land Wellness Vice General Manager

G Ie. W \ == Tarim Bakanhgi Toprak Refahi Genel Mud(r Yar-

~ TARIM VE ORMAN BAKANLIGI . dimcisi Muhsin Yazici'yt makaminda ziyaret ettik.
JDURL{A4 : Turkiye'de yatinim yapilabilecek topraklar hakkinda
kendisinden bilgi aldik.

We visited Muhsin Yazici, Deputy General Director
of Soil Welfare of the Ministry of Agriculture, in
his office. We got information from him about the
lands that can be invested in Tiirkiye.
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Hayvan Ve Hayvansal Uriinler Sinir Kontrol
Daire Baskani Ziyareti

Animal and Animal Products Head of Border Control Department Visit

Tarim Bakanligi Hayvan [ W ke < We visited Osman Cakir,
| | | ~_B
E

ve Hayvansal Uriinler Head of Animal and Animal

Sinir Kontrol Daire | Products Border Control
Baskani Osman Cakir’i o

makaminda ziyaret
ettik. Ziyaretimiz sira-
sinda bize eslik eden
Gllcin Yesilova'ya ve
sektoriimiiziin her
sikintisinda hemen
arayip da ¢6ziim buldu- 2

Department of the Ministry
of Agriculture, in his office.
We would also like to

thank Glilgin Yesilova, who
accompanied us during

our visit. We would like to
express our heartfelt thanks

; o -1 |

gumuz Osman Bey'e de e =720 __hes ) L to Mr. Osman, for whom
Jiirekten tesekkirleri e o Lo Ty » we immediately called and

- —— || ¥ found a solution for every
mizi sunariz. 1 b”

_ problem of our industry.

Ticaret Bakanligi Ihracat Genel Miidiirii Ziyareti
Mehmet Ali Kilickaya, General Manager of Exports, Ministry of Commerce Visit

Ticaret Bakanhgi ihracat Genel Mudiirii Mehmet Al

" Kiligkaya'yi izmir Ege ihracatgilar Birligi Koordinatér Bas-
kani Jak Eskinazi ile birlikte ziyaret ettik. Kendisine yeni
gorevinde basarilar dileyip ihracatimizin daha da artmasi
icin neler yapilabilecedi konusunda hos bir sohbet ger-
ceklestirdik.

We visited Mehmet Ali Kilickaya, Export General
Manager of the Ministry of Commerce, together
with Jak Eskinazi, Coordinator President of

Izmir Aegean Exporters' Association. We wished
him success in his new position and had a nice
conversation about what can be done to increase

e our exports.
P~} =t

Ticrei Bakanhgi Genel Mdiir Yardimcilan Ziyareti
Ministry Of Commerce Vice General Managers Visit

Ticaret Bakanligi G.enel MUdUr Yal’dl.mCISI Musa -‘ i ‘ ’
Demir ve Mustafa Ilker Ozden'i Ege |hracatgcilar - i

Birligi Su Uriinleri Yénetim Kurulu Baskani Bedri
Girit ile ziyaret edip sektorimuziin gelecegdi hak-
kinda fikir ahisverisinde bulunduk.

We visited Musa Demir and Mustafa ilker Ozden,
Deputy General Manager of the Ministry of |
Commerce, with Bedri Girit, Chairman of the P |
Aegean Exporters' Association Fisheries Products,
and exchanged ideas about the future of our
industry. §
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Anadolu damizlik firmasinin patronlar Hakan

a ]
AnadOIu DamIZIIk Zlya re1I ve Ayhan Konya ile bir araya geldik. Diinya'daki

damizlik irklarinin verimlilikleri hakkinda guizel
A N a‘|‘0 I 1an B reeder V| S |1' bir sohbet gerceklestirdik. Su anda Anadolu Da-
) mizlik Turk irki olan Akbay’l ve Tetra'yi Turkiye'de
W= I Uretimini yapip yumurta Ureticileriyle bulustur-
maya hazirlandiklarini séylediler. Tiirk damizhk
irkinin gelismesi tilkemiz adina gurur vericidir.
insallah Akbay irki Diinya'da s6z sahibi olan bir
irk haline gelir.

We came together with Hakan and Ayhan Konya,
I the bosses of the Anatolian breeding company. We
had a nice conversation about the productivity of
breeding breeds in the world. They said that they
are preparing to produce Akbay and Tetra, which
are Anatolian Breeding Turkish breeds, and bring
them together with egg producers in Tiirkiye. The
development of the Turkish breeder breed is proud
for our country. | hope the Akbay race will become
arace that has a say in the world.

We visited Hayri
Genelioglu, the owner
of Zekiler Gida, one

Afyon’un en kokli
ailelerinden olan Zekiler
Gida'nin sahibi Hayri

Genelioglu ve ogul- of the oldest families
lari Mahmut ve Metin in Afyon, and his sons
Genelioglu'nu Afyon'daki Mahmut and Metin
is yerlerinde ziyaret edip Genelioglu at their
yumurta sektoriiniin ge- workplaces in Afyon
nel sorunlari ve gelecegi and talked about the
hakkinda konustuk. general problems
and future of the egg

industry.

(;eimkaga Tavukguluk Zlgareil
Cetinkaya Poultry Visit

Konya'nin eski yumurta Ureticilerinden Ali Cetinkaya Tavuk-
culugu uretim isletmesinde ziyaret ettik. GUnlik 400 bin
adet Uretim kapasitesine sahip olan Cetinkaya Tavukculuk
gecen yil Konya'nin en ¢cok yumurta ihracat eden firmalar
arasinda yer aldigini sdyleyen Ali Cetinkaya'yi tesislerindeki
hijyen ve temizlkten dolayi kutlariz. Daha nice glizel basari-
| lara imza atmasini diliyoruz.

We visited Ali Cetinkaya Poultry, one of the old egg producers

-— of Konya, at the production facility. We congratulate Ali
\\ | Cetinkaya, who said that Cetinkaya Chicken, which has a daily
\ production capacity of 400 thousand pieces, was among the
companies that exported the most eggs in Konya last year, for
the hygiene and cleanliness in its facilities. We wish him many
more great successes.

@
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GIDA TRENDLERI

BIR KAZANANI,
KAZANAN YAPAN

NEDIR?

insanlar olarak, kazananlari severiz - en iyi olan ve tim
rakiplerini yenen 1 numara olan insanlar, sirketler veya
Urlnleri. Olimpiyat glimiis madalyasini kimin aldigini,
futbol liginde ikinci siray1 kimin aldigini veya Nobel
odultini kimin "kacirdigin" kimse hatirlamiyor! Bu basit bir
boyuttur — kazanan; ortak bir hedefe rakipten daha verimli
bir sekilde ulasmis bir kisi veya takimdir.

Uriinlerde ise durum biraz daha farklidir. Kazanan,
tanimi geregi en buyiik pazar payina sahip olan mi?
Kesinlikle en popiiler olanidir, ancak popilerlik en iyiyle
ayni boyutta midir ve en iyisi kazananla ayni boyutta midir?
Urlinler ve pazarlar yiiksek diizeyde bélimlere ayrilmistir,
bu nedenle normalde genel bir kazanan yoktur, yalnizca
birka¢ boliimiin her birinde birden ¢ok farkl kazanan
vardir. Bazen bir film bir dizi kategoride kazanan olabilir ve
"genel kazanan" oldugunu iddia edebilir, ancak normalde
ovguler birkac alternatif arasinda boltndr.

Peki kazanani kazanan yapan nedir? ilk ve en bariz
cevap, akranlariniza karsi yargilanacaginiz bir tar
degerlendirme veya rekabete girmeniz gerektigidir.
ingiltere'de bir restoran kisa siire &nce kendisini
“Ingiltere'de taninmayan en iyi 3 Michelin yildizli restoran”
olarak ilan etti. Olabilir, ancak akreditasyon basvurusunda
bulunmadan, bu basit bir kendini beyandir ve bunun
inandiricihgi cok azdir veya hig yoktur.

ikinci olarak, tiiketiciyi ilgilendiren ve sizi rakiplerinizden
Ustlin gosteren bir veya daha fazla 6zellige sahip
olmalisiniz. Belki daha iyi performans gosterirsiniz
(teknoloji), daha iyi goriiniirsiiniiz (moda), daha
lezzetlisinizdir (yemek) ve hatta daha iyi ses cikarirsiniz
(muzik). Karar stirecinde belirleyici faktor ne olursa olsun,
onu daha iyi yapmalisiniz.

Buylik veya kiiclik herhangi bir sirket kazanan olabilir
mi? Evet, mikemmellik hedefine, kar pahasina yeterli
parayl ayirmaya hazirlarsa olabilirler. Bu bir kazanan
olma durumu degil, daha ¢ok kazanan olma ve karli
olma durumudur. S6hret kazanmis ve iflas etmis bircok
Michelin yildizli lokanta var. Bir pazarlama danismani olarak
muhtemelen seni bir kazanan yapabilirim. Cesur bir iddia -
ama ayni zamanda sizi karli da yapar miyim, pek olasi degil!

Kazanmak icin buylk mi olmak gerekiyor? Kesinlikle
hayir, aslinda ¢cogu kisi kiiclik olmanin kazanan olmak
icin olumlu bir avantaj oldugunu ve biylimenin maliyet
distirme verimliliklerine ve standartlarda asagi yonlu bir
egilime yol actigini iddia edecektir.

Bu fikirlerin cogunu 6rneklemek icin, son iki yilda en az 6
uluslararasi akreditasyon (bes altin madalya dahil) toplamig
olan Diinya Food zeytinyadi markasi Assos Gurme'nin
durumunu inceleyelim. Herhangi bir kriterde, bir kazanan.

:

DunyaFood
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Oncelikle Assos Gurme, zeytinyaginin kiiresel Diinya'da
belli Glkelerde iyi bir pazar payina sahip. Tiirkiye kiiresel
zeytinyagi Uretimine bakildiginda ise ilk tgte yer alyor.
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ikincisi, zeytinyaginda kazanan olmanin en énemli
kriteri lezzet ve burada Assos Gurme arti puani alyor.
Gok eski zamanlardan beri Tlrkiye'nin en iyi tGretim alani
olarak kabul edilen bélgelerde tretim yapmaktadir.
Alabileceginiz en iyisidir ve tek seferlik degil, stirekli olarak
en iyisidir. Tutarli degilseniz her yil 6dil kazanamazsiniz.
Arkasinda gelenek var, jiri Gyelerinin agikca fevkalade
buldugu bir lezzete goétiiren bir tretim sekli var ve neyse
ki ayni zamanda kazangh!
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GIDA TRENDLERI

"WHAT MAKES
A WINNER?"

As humans, we like winners — people, companies or products which
are number 1, who are the best and have beaten all their competitors.
Nobody remembers who got the Olympic silver medal, was number two
, in the football league or who “just missed out” on a Nobel prize! It is a
| simple dimension — the winner is a person or a team who have achieved a
common goal more efficiently than the opposition.

With products however it is slightly different. Is the winner, by
definition, that which has the largest market share? It is certainly the most
popular, but is popularity the same dimension as best, and is best the
same dimension as winner? Products and markets are highly segmented,
so there is not normally an overall winner, simply multiple different
winners in each of a number of segments. Occasionally a film might be
the winner in a number of categories and claim to be “the overall winner’,
but normally accolades are divided among several alternatives.

So what makes a winner? Well the first and most obvious answer is
you have to enter some form of evaluation or competition where you
are judged against your peers. A restaurant in the England recently
proclaimed itself as the “best unrecognised Michelin 3 star restaurant
in the UK” That is as maybe, but without applying for accreditation, it is
simple self proclamation, and that has little or no credibility.

Secondly you have to have one or more features which are relevant
to the consumer and which mark you out as being superior to your
competitors. Maybe you perform better (technology), look better
(fashion), taste better (food) or even sound better (music). Whatever the
decisive factor in the decision process, you have to do it better.

il
[k

Can any company, large or small, be a winner? Yes if they are prepared
to throw enough money at the goal of perfection, at the expense of profit.
It is not a case of being a winner, more a case of being a winner and being
profitable. There are many Michelin starred eateries which have achieved

W“ fame and gone bust. As a marketing consultant | could probably make
; (\gv} you a winner. A bold claim — but would | also make you profitable, highly
ot unlikely!
059 y:
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Do you have to be large to be a winner? Absolutely not, in fact many
would argue being small is a positive advantage in being a winner, and
that growth leads to cost cutting efficiencies and a downward trend in
standards.
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Toillustrate many of these ideas, let’s examine the case of Assos Gurme,
the Dunya Food olive oil brand which has collected no fewer than 6
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( ')"L international accreditations (including five gold medals) over the past two
.'E»‘él\ years. On any criteria, it is a winner. Firstly Assos Gurme is strong in some
. e parts of the world.
e
X N . . . . . . . . .
o,?}i}}\}?\g,:-,; Secondly, the major criteria for being a winner in olive oil, is taste, and
‘b‘ ‘Q“}:.';xl“: here Assos Gurme scores. It is single sourced from a defined area which
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has been recognised as being the best producing area in Tiirkiye since
time immemorial. It is the best you can get, and is consistently the best.
You do not win prizes each year if you are not consistent. It has tradition
behind it, a way of production which leads to a taste judges clearly find
attractive, and fortunately it is also profitable!

Prof. Peter Williamson
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It takes 846 olives
to make a half litre bottle
of award winning olive oil

OLIVINUS
Assos Gurme High Polyphenol
Early Harvest Extra Virgin Olive 0il,
awarded a GRAN PRESTIGE GOLD medal at the
International Extra Virgin Olive 0il Competition in Argentina.
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