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Tiim tiriinderimizi denediniz mi?

ONSOZ

Gida alaninda bildigim tiim dogrulari daha
cocuk yaslarda dedem merhum Ismail
Keskinoglu’ndan égrenmeye basladim,
bize biraktigi en bliylik miras dliriist
ticaret yapma ilkesiydi. Her kosul altinda,
kendi cocuklarimiza yedirebilecegimiz
kalitede (iretim yapmamiz gerektigini

her firsatta dile getirirdi. 63 yasinda

bile sifirdan bagslayacak glice sahip bir
dedenin genlerinden gelen gligle, 40
yasimda Diinya Food ile yola ¢iktigim yeni
bir bireysel girisimle sizlere bir kez daha
merhaba diyorum...

Diinya Food, ASSOS ve ByKeskin

markalari ile Tiirk tiiketicisine saglikli gida
sunarken, Tiirkiye'yi de global pazarda
layikiyla temsil etmeyi hedeflemektedir.

Bu bakis agistyla, dogru beslenmenin
vazgecilmezi, protein ve vitamin zengini,
dogal kosullarda yetistirilmis kanath
tirtinlerini Avrupa Birligi standartlarindaki
modern tesislerimizde, uluslararasi hijyen
standartlarinda el degmeden (ireterek
sizlere ulagtirmaya devam edecegiz. Bu
alanda en bliylik iddiamiz, Tiirk halkina
hindi etini sevdirmek. Diger yandan
ASSOS markamizla, Ege’nin en kaliteli
zeytinlerinden (iretilen zeytin ve zeytinyadi i
tirtinlerimizde uyguladigimiz yenilikgi ‘
bakis acilariyla Tiirkiye'de dinamikleri
degistirecegiz.

Yeni tirtinler gelistirmeye bliytik
O6nem veren, pazarini genisletme ve
gelistirme dogrultusunda ¢alisan Diinya
Food'un kisa zamanda kat ettigi yolu
sizlerle paylasmaktan biiytik mutluluk
duyuyorum. Her zaman en iyisini, en
kalitelisini ve en sagliklisini hak eden
siz degerli tiiketicilerimize; dogalligi
korunmus lezzetli (iriinler sunmanin
goénlil rahathdiyla, hepinize keyifli
okumalar diliyorum.

Saygilanmla
Keskin Keskinoglu

The birth of Dunya Food has come from
the wisdom and guidance I received from
my grandfather, Ismail Keskinoglu, the
founder of the Keskinoglu group. His
lifelong principle was that we should
never compromise on the quality of

food we produce, and that it “should

be good enough for our own children

to eat”. It is that same principle that I,
Keskin Keskinoglu, take forward with
the establishment of Dunya Food. My
grandfather Ismail started his business at
63, I am a relative juvenile at 40!

Dunya Food has one main objective, to
represent Turkey globally as a modern
and innovative country through the
creation, production and distribution of
high quality and healthy food products.
More specifically by the Assos olive based
range of products and the ByKeskin ranges
of added value chicken and turkey based
products.

All our products are designed to provide
the maximum health benefits and are
produced in facilities which fully comply
with the most stringent European
regulations, and total automation. It is
our “no touch” philosophy in all stages of
processing.

We are a new company, but longer term
we aspire, through innovation, to change
the dynamics of food consumption,
production and delivery to ensure more
efficient operations and better value for
the consumer. Ismail, my grandfather was
an innovator, and it is his philosophy I
take forward. I hope you will join us on
this journey, and that our enthusiasm for
delivering change comes through in this
magazine. Your comments are always of
value to us.

Kindest regards
Keskin Keskinoglu
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Cin’in Las Vegas'i
Macau Bolgesi'nin
gozde otellerinde
sofralari ByKeskin
lezzetlendirecek

Cin'in eglence merkezi olan ve hatta Cin'in
Las Vegas'i olarak Gin yapan Macau Bolgesi'nin
3 biyiik oteli, hindi ve pilic eti Grlinleri

icin ByKeskin'i secti; kofte, donut ve sosis
drtinlerinin alimini planliyor. Hard Rock Hotel,
Wynn Palace ve Venetian Otelleri boélgenin en
cok tercih edilen otelleri olarak 6ne ¢ikiyor.
Her biri 10 bin kisiyi asan calisan sayisiyla her
yil milyonlarca turiste ev sahipligi yapan Hard
Rock Hotel, Wynn Palace ve Venetian Oteli'ne
her ay 20 tonluk ihracat gerceklestirilecek.
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ByKeskin
Established in the
Chinese Las Vegas

We all know about Las Vegas, the gambling city in the middle of the Nevada
desert, but less well known is Macau, a former Portuguese colony on the edge of
China, which has become known as the “Chinese Las Vegas” — and in fact turns
over more money than its US counterpart!

Like its namesake in America, it is a city of high rise hotels catering for the affluent
Chinese gamblers who travel there to win their fortune, and it is here ByKeskin has
established itself as the supplier of choice for turkey and chicken products with
three of the biggest hotels.

The Hard Rock hotel, Wynn Palace, and Venetian Hotel are all being supplied

with a variety of ByKeskin products including kofta, donuts and various chicken
sausage products.

Macau is a large and growing market. Despite only having an indigenous
population of around 700,000, it has an annual tourist population of over 30
million (2016), a figure which is growing every year.

It seems a good bet that the 20 tonnes of ByKeskin products currently being
supplied monthly to Macau will increase as consumers appreciate the product
quality and range available.

KISA KISA

Bosna Hersek'in En
Bluiylik Firmalarinda
ByKeskin Uriinleri

Bosna Hersek'in hatiri sayilir islenmis et Gireticilerinden
Menprom firmasi Yonetim Kurulu Bagskani Merima
DZevdetbegovi¢ ve Yonetim Kurulu Baskan Yardimcisi

Edina Alic izmir'de agirladik. Firmayla her ay bir konteynirlik
pilic g6gus eti satisi icin anlasma yaparak ilk sevkiyatimizi
gerceklestirdik.

Ayrica Bosna Hersek'in en eski ve en fazla magaza sayisina
sahip olan Bingo Stipermarketleriyle de islenmis pili¢ Grtinleri
icin anlagsma yapmis bulunmaktayiz.

Pilic naget, cordon blue, schnitzel, doner ve kebap Urlinleri de
Eylil ayinda raflarda yerini alacak.

ByKeskin Enters the
Bosnian/Herzegovina
Market

ByKeskin recently welcomed the chairman and vice chairman of
Menpromthat to their offices in Izmir. Merima Dzevdetbegovic
(Chairman) and Edina Alic (Vice Chairman) were so impressed

with their contact they instantly agreed to buy a monthly
container load of chicken breasts, and a collection of other
products for the Bingo supermarkets they supply. ByKeskin will
be supplying Bingo with added value chicken products including
nuggets, cordon bleu, schnitzel, schawarma and kebabs. All will
be appearing on the supermarket shelves as from September.
Yet another new market ByKeskin has successfully entered,
based on their quality, variety and availability.
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ByKeskin Satis Agini Bluiylitmeye Devam Ediyor...

Turk halkina hindi etini sevdirmeyi amaglayan Bykeskin
hizla satis noktalarini artiriyor. Artik sofralarin aranan lezzeti

olma yolunda ilerleyen Bykeskin hindi trinleri artik tim
Pehlivanoglu, Tespo, Giileg Pilic marketlerinde de yerini ald.
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ByKeskin’s Domestic Expansion

With the long term objective of introducing turkey meat
to the population of Turkey, ByKeskin has extended its
salespoint network with the addition of the Pehlivanoglu,
Tesco, and Gulec Pilic supermarkets. It demonstrates a

growing realisation among distributors of the consumers’
desire for the advantages offered by turkey meat and their
opportunity to profit from this trend.
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ASSOS LEZZETLERI UZAKDOGU’'DA
ASSOS IN THE FAR EAST

[

—+ PREMIUM QUALITY +—

blyik marketle Mustafa
glanmiz raflarda yeri I ; | -
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Assos olive oils have undertaken a major

promotion at the Mustafa Centre in

Singapore, one of the premier shopping

: destinations within the island state.
- Through a combination of targeted
& promotions, introductory offers, tastings
" within the centre, and trained advisory
personnel, Assos brand olive oils have
‘become the best seller and most requested
- brand within the centre.
The promotions feature not only the

quality and value of the products
themselves but emphasise their origins

and promote Turkey as a producer of high

ASS 65 i n S i n g wr (4 quality food products.
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Katar Ekonomi
Bakaniyla Ankara’da
Bulustuk

Katar Ekonomi Bakani
Ahmed bin Casim

El Sani ile Yonetim
Kurulu Baskanimiz
Keskin Keskinoglu
Ankara'da bir araya
geldi. Gériismede
Katar ve Tiirkiye
arasindaki ticaret icin
konular ele alind1.
Diinya Food i¢in
olduk¢a 6nem tasiyan
Katar pazarinda
Almera, Carrefour
marketlere pili¢
doner, naget, kofte,
gogus, baget, but ve
zeytinyadi Urlinlerinin
satist yapilmaktadir.

e -

8 Meeting Qatar Economics
Minister in Ankara

In Ankara the Qatar Economics Minister, His Excellency Mr
Ahmed bin Casim El Sani and Chairman of Diinya Food Keskin
Keskinoglu have leagued together. Business connections
between two countries are talked over in the meeting.

- Qatar market is important for our company. Bykeskin
\ shawarma, nugget, kofta, breast, drumstick, leg and Assos olive
oils are been selling at Almera, Carrefour markets in Qatar
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Musteri
Ziyaretlerimiz

Gectigimiz glinlerde Yonetim Kurulu Bagskanimiz ve pazarlama —
ekibimizle bayi ve musteri ziyaretleri gerceklestirdik.
Ziyaretlerimizde Antalya'da bulunan Bolbey firmasindan
Cumali Akcan, Semercioglu firmasindan Huseyin Kigtikcall,
Kaspa firmasindan Oktay Karlik ve Macit Glnel, Yoldanlar
firmasindan Siileyman Yoldan, izmir-Menemen'de ise

Glileg Pilic firmasi sahipleri Sadik Giile¢ ve Samet Giilec ile
gorusmeler yaptik. Oldukca verimli gecen goriismelerde
Bykeskin tiriinlerimizin satig durumlarini da gézden gegirmis
olduk.
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Meeting
the Customer

Building brands and distributorships is
also about building relationships with the
people concerned, so here is a selection of

the meetings Dunya Food; owners of the
Assos and ByKeskin brands, have had in
recent months.

On a visit to Antalya with Mr Cumali
Akcan from the Bolbey company, Huseyin
Kucukcali from from the Semercioglu
company, Oktay Karlik and Macit Gunel
from the Kaspa company, and Suleyman
Yoldan from the Yoldanlar company

At our headquarters in Izmirwith Sadik
and Samet Gulec from the Gulec Pilic
company

A range of different issues were

covered ateach meeting including the
introduction of the Assos and ByKeskin
brands to a review of their performances
within the market, and marketing
strategies moving forward.

@
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GIDA TRENDLERI GIDA TRENDLERI

BIR KENARA YAZIN “165 kalori”

Cok degil 10 yil 6ncesine kadar, besin
degerlerini carpim tablosu misali

ezbere sayan bayanlarin sayisi parmakla
goOsterilecek kadar azdi. Bu azinlik ya gida
mihendisi ya beslenme uzmani ya da
spor hocasiydi.

TURKEY MEAT:
THE SLIMMER’S DREAM FOOD

Hindi etini bir kenara not edin!

Digerleri (ki bu digerleri diinya kadin insanlar artik saghginin dneminin
niifusunun geri kalani) arada bir bilincinde. Her hayatin tek kullanimlik
gunliik hayatlarina lazim olacak kadar °|9U§‘{f‘un fafk!.nda. O yszden.
bilgiyi edinir, kisa sureli gegici bellekte ml{mvkunse.dug‘merek tuke.tellm..
tutar sonra da unuturdu. Baska bir Saghgimizi ilerki yillara nadide bir
degisle yaninizda oturan arkadasinizin sanat eseri gibi ta§|¥allm: Hindiye hem _
100 gr salataligin kalorisi nedir diye soframizda, hem midemizde yer acalim. h o
sorup 5 saniye icinde cevap vermezse Ayrica miimkinse kalorisinide aklimizda \ '
;gi:::, r:i j?nﬁlz atma hakkini kendinizde ’;l;’lcrzl; g).ill;il’agl;é :\ ;f; :qna; ;atljl‘rjr: !gun bir yerde %\ Imagine, if you will, a food which in a are increasingly examining their eating
' _ 100g portion delivers half a person’s daily patterns and making informed choices
requirement of protein, has only 165 as to what to consume and the lifestyles
calories, no saturated fat, and less total they lead
fat than any other major meat source.

Sound too good to be true — well it exists Turkey meat has virtually
and it is turkey breast, and the world is no fat,
increasingly waking up to its advantages and far less than
and what can be done with it, but first a
bit of background.

either chicken
or red meats!

Globally in developed countries .
In 2017 the old and young alike are

increasingly questioning what is
important in their life, and this invariably
includes personal nutrition. “Quality

of life” has become the norm, and this
encompasses aspects such as stopping
smoking, personal fitness, exercise and
the characteristics of the food we eat.
Twenty years ago fewer people knew
about or understood the dynamics

of food consumption, but aided by
information provided by governments
and obtained via the internet, we

have become a much more informed,
connected, and questioning customer
base interested in consuming only what
is acceptable to us.

eating priorities are changing.

Globally in developed countries eating
priorities are changing. It is no longer

acceptable to just “eat to live” consumers
Ancak 2017 yili itibariyle isler degisti. .
Genci, yashisi, gelismisi, gelismemisi birer
kalori cetveli . O sebeble yazi vesilesi ile
tim dlinyaya sesleniyoruz.
Hindi etini bir kenara not edin!

100 gr hindi gogiis etinde

28 gr protein var.

Repertuarinizda heniiz yoksa bir kenara
yazin; 100 gr hindi gogus etinde 28 gr

protein var. Let's summarise the facts:

-All turkey meat produced in Turkey is free
range, which cannot be said for either
chicken or other red meat production.

-Turkey meat has virtually no fat, and far
less than either chicken or red meats

[ 10
()14
Dun aFood

Bagka bir degisle guinliik tiiketmemiz
gereken miktarin yarisi. Kalorisi ise
sadece 165 kalori, 6zetle bir paket light
krakere denk.
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GIDA TRENDLERI

Diinya Food grup markalarindan olan
Assos’un zeytin ve zeytinyadi Uretimi
Ege Bolgesi'ndeki exclusive fabrikalarda
gerceklestirilmektedir. Dinya Food Kalite
Uzmanlari ve Gida Mihendislerinin
denetiminde gerceklestirilen tretim
asamalarinda; Urlinlerin tazeligini ve
dogalhgini ilk glinkii gibi koruyacak
Uretim sistemlerinin uygulanmasi

en oncelikli kriter olarak gozetiliyor.
Zeytinin agactan toplanma asamasindan
salamura noktasina kadarki tim
proseslerde dogal iiretim ilkesini
uygulayan ASSOS, hem yurt ici hem

de yurt disi pazarlar icin 6zel talepleri
karsilayacak farklilikta Gretim yapma
kabiliyetine ve zengin bir Griin gamina
sahip.

HORECA kanalina biiyiik tonajli ambalajla
Uriin sunan ASSOS, son tiiketici icin
kicuk gramajli zeytin Urlinleri Gireterek
pazara dinamizm kazandirdi. Yuzyillardir
doganin mucize meyvesi olarak saglikli
yasamin en 6nemli besin maddelerinden
biri olarak kabul goren zeytini; cizik, sele,
kirma, biberli gibi ¢esitlerin yani sira

Cop Sis seklinde yenilikgi Grtinlerle de
tiiketiciye ulastiran ASSOS, zeytinyaginda
ise biberli, kekikli, feslegenli gibi 6zel
Urtnler Uretiyor.

Kuruldugu glinden beri tiiketicisinin
istek ve taleplerini 6n planda tutan
Diinya Food, zeytindeki dogallik ve
saglk Gstunliklerini bakim viicut bakim
Urlinlerine de yansitti. Doganin en sifali
otlari olarak 6ne ¢ikan; Datca Adacayi,
Hatay Defnesi, Isparta Giilii, izmir Kekigi
icerikli zeytinyagi sabunlari tireten
ASSOS, sac ve viicut sampuant ile viicut
kremlerinden olusan dogal bakim ve
kozmetik urlinlerden olusan genis tirtin
yelpazesini tiiketicilerin begenisine
sunmustur.

En saglikh, en kaliteli Grtinleri, dogaya ve
insana saygi ilkesiyle Uretip, fiyat-kalite
dengesini hassasiyetle gozeten ASSOS,
uygun fiyata gtivenilir Griin sunmaktadir.
Yuksek kalite standartlarini korumak

icin Ar-Ge yatinmlari ile stirekli gelisimi
hedefleyen ASSOS misteri beklentilerine
en iyi sekilde yanit vermeye devam
etmektedir.

NATUREL SIZMA
ZEYTINYAGI

ASSOS DUNYASI ¢ ™

THE WORLD OF ASSOS IS QUALITY, (
INNOVATION AND VALUE

T ==UREL SiZMA

~ |ORGANIK

MATUREL SIZMA
Zeytinyagt

GIDA TRENDLERI

Naturel
RIVIERA
Zeytinyag

Naturel

SIZMA
Zeytinyagt

TRA VIRGIN
CILIVE DL

Bira Naturel

VRGN  SIZMA
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The Assos brand olive and olive oil
products are produced exclusively in the
Aegean region of Turkey, internationally

recognised as the birthplace of olive oil
production and with the climatic and
topographical conditions to produce the
highest quality product.

All elements of the production and
processing phases are constantly
monitored to ensure the consistent
premium product we produce. From care
of the olive trees, schedule of harvesting,
processing in our facilities to care in
packaging, no aspect is ignored. We
believe we are there to help nature realise
the benefits it has given us through its
harvest. We do not abuse our position.

At Assos we are acutely aware of
differing customer demands and strive to
provide products to match all segments
of the market both domestically and
internationally. We can package both
olives and olive oil in a variety of sizes
and packaging formats to suit individual
tastes and market requirements, and

are constantly looking at innovative
products within the area.

So far we have introduced skewered
olives, olives stuffed with red peppers,
and olive oils infused with chilli, thyme or
basil. Our beginnings of a commitment
to innovation

Assos has also recognized the cosmetic
properties of olive oil and has launched a
range of body care products made totally

with locally sourced natural additives.
Olive oil soaps with Datca sage, Izmir
thyme, Isparta rose or Hatay laurel,
together with a range of shampoos, body
and hand cream moisturisers. Olive oil
has always been acknowledged as a
great beauty product — Assos is simply
helping nature to realise its potential.

We welcome your enquiries for our Assos
range of products. We are always keen to
develop your ideas, and believe we can
provide a competitive quote to meet your
needs.

DunyaFood
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