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2019 yihnin basindan itibaren diinyadaki ekonomik It was a wise man indeed who said “the only constant in the world
degi§im!ere ayak uydurabilm?k icin §Urekli yenilikleri . is change” It is something we realise at Dunya Food and so we
takip ediyoruz. Saglikl gida tiketimine dogru ok ciddi have made 2019 the year we innovate in order to stay abreast of
talep artislar g6zlemliyoruz. Daha &nceki sayilarda da the changing patterns of global consumption.

belirttigim gibi 2017 yilindan bugiine ihracat yaptigimiz
Ulke sayisini 35 e yikselttik. Suanda bizi en cok mutlu eden
Urtinlerimizin ihrag ettigimiz tlkelerde tiiketici tarafindan
ilgi gérmesi, bu ilgi sayesinde market raflarinda Griin
cesitliligimizi arttirtyoruz. Yalnizca bitln pilig eti ihracati
yaparak girdigimiz tlkelerdeki market raflarinda satis
performansinin istenilen seviyede olmasindan 6tiirli yanina
but, kanat, gogus, baget ve islenmis triin grubundan

We are recognising significant changes in global customer
demands, trends toward healthier eating and expectations of
increasing value for money, and we are addressing both issues.
The statistics prove we must be doing something right, as from a
standing start in 2017, Dunya Food now exports its products to
35 non domestic markets, in addition to an increasing share of the
Turkish domestic market.

burger, sosis, kdfte, naget gibi driinlerimizin yani sira We recognise that not every market wants the same range of
yumurta Urlnlerimizin de satisinda iyi bir ivme yakaladik. chicken, egg, or olive oil based products, so before entering an
Bu yil Dubai'deki Gulfood’a katildiktan sonra Mayis ayinda export market we make sure we understand the specific customer
Honkong'taki HOFEX'e Ekim ayinda da Almanya'daki Anuga needs, and design unique products to match their expectations.
fuarina katilacagiz. Bu fuarlar sayesinde eski dostlarimizi In this issue you can read about a specific market investigation
gorip ve diinyadaki tiim kanatl sektoriyle ilgili tretici ve trip we made recently to Oman, talking to distributors, customers
alicilarla bir araya gelme firsatini yakaliyoruz. Diinya Food and all parties on the route to market to make sure it was the right
olarak kimsenin ihracat yapmadig, haritada yeri bile zor product in the right market, at the right time, and particularly the
bulunan ilkelere ihracat yapiyoruz. right price.

En saglikh ve kalp dostu olan zeytinyaginin tlkemizin kararli But our commitment to our export markets doesn’t end there. So
ve basarili calismalan sonucunda hem i¢ piyasada tiketimi far in 2019 we have exhibited at the Gulfood in Dubai, and are
hem ihracatta satisi ylkselerek artmaktadir. Son glinlerde booked for HOFEX in Hone Kong in Mav and the Anuga fair
pilic eti ile ilgili kétl algilar tamamen ortadan hakli olarak in Germany in October. It gigves usgan opp);rtunity to meget old
kalmaya baslamistir. Bunun en iyi gostergesi de tiiketim . k ) .
rakamlarindaki artislardir. 75 ilkeye ihracat yapan kanatl friends, establish new contacts and Fglderstaidtthe umq:le ne}(t.ure
of the markets we are targeting.

eti sektorlinlin dlinya ticaretinde 5. Sirada yer aldigini, 2017 3 . 3
yilinda 443.021 ton ile bir 6nceki seneye gére yiizde 31'lik bir We are fortunate as a company in being concentrated in three

artisla Glkeye giren ddvize de yansiyan katki sektoriin onemli  areas of food production; chickens, eggs and olive oil, which are all
bir basarisidir. 2018 yilinda ise ytizde 11'lik artis ile 491.000 in the vanguard of the healthy eating movement, as demonstrated
by the latest Turkish consumption and export data. It showed the
h\\’} Turkish poultry meat sector, which collectively exports
'_{‘ | to 75 countries and ranks 5th in the world, increased
s ly sales by 31% increase in 2017, with a further 11%
# increase in 2018. Both Turkish egg and olive oil
exports were also up.

We thank our valued customers for their
support in achieving these increases, and
must not forget the stable and realistic
economic policies of the Turkish
government, which have allowed us to bring
the benefits of Turkish produced products
to a wider non domestic audience. It is our
pleasure to ensure your pleasure.

And finally looking forward we must
mention the upcoming Turkish local
elections at the end of March and on the
23rd April the National Sovereignty and
Children’s Day, bequeathed to us by our
great leader; Mustafa Kemal Ataturk. We
should never forget “our children are our
4 future’, so guard them well. It is a wonderful
‘day in Turkey celebrating the responsibility we
carry for our young people.
We wish all our readers a healthy springtime and
a peaceful and thoughtful run up to Ramadan.

ton seviyelerine ulasmistir. Siz degerli tiiketicimizin destegi
ve devletimizin istikrarli politikalari sayesinde hem i¢
hem de dis piyasada kaliteli Tiirk Grtinlerini gururla
yayginlastinyor, sofralarla bulusturuyoruz. Kur
dalgalanmalarina ragmen Tirkiye'nin gliciine
ve ekonomisinin olumlu gelecegine inanarak
Uretimimizi ve pazar payimizi arttirmaya
devam ediyoruz. Mart ayinin sonunda
yapilacak yerel secimlerin de (ilkemizin
gelecegine hayirli olmasini temenni

ediyor; Ulu Onderimiz Mustafa Kemal
Atatirk’iin ¢cocuklara armagan ettigi 23

Nisan Ulusal Egemenlik ve Cocuk bayrami
vesilesiyle tiim ¢ocuklarimizin bayramini

en kalbi duygularla kutluyorum.

Ramazan ayinin bereketiyle, bolluguyla,

tim insanlik icin hayirlara vesile olmasini
diliyorum.

Tuketicilerimizin gonil rahathidiyla en

ucuz protein kaynadi olan yumurta ve

pili¢ etini cekinmeden tiiketmelerini
diliyoruz.
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Diinya Food ile Ziyaretler
Out and about with Dunya Food

Diinya Food CEO’su Keskin Keskinoglu bir kag aya Dunya Food CEO Keskin Keskinoglu has been very active over
sigdirdigi yogun programinda bayi ziyaretleri, yurticive  the past few months in both visiting people and organisati-
disindan agirladigi misafirleri, fuarlar, yeni is baglantilari  ons outside the business or hosting people interested in wor-
ile ilgili ziyaretler yer aldi. Bazi ziyaretleri: king with Dunya Food. Here is a selection of recent meetings:

ZIYARETLERIMIZ // OUR VISITS

F

Al Attiya
Motors
Temsilcileri
ile Bulustuk

Planning
More
Developments
in

Qatar

As part of the company drive to develop
international bridgeheads in a number of
international markets, particularly in the
Gulf region, Keskin Keskinoglu recently
travelled to Qatar to meet a number of
customers and also the representatives of
Al Attiya Motors, one of the largest vehicle
distributors in the region. It was jointly
agreed as being a very fruitful meeting,
with plans for a continuing dialogue and
business development.

Diinya Food Yonetim Kurulu
Baskani Keskin Keskinoglu,
Al Attiya Motors temsilcileri
ile Katar'daki tesislerinde bir
araya geldi. Degerlendirme-
lerde bulunan ikili, gorus-
meden memnun olduklarini
belirttiler.

Istanbul
Bayimiz
103

Meeting with
Our Istanbul
Representative
and His
Colleagues

Keskin Keskinoglu, CEO of
Dunya Food, recently visited our
Istanbul representative; Nuri Ozer,
where he had a very productive
meeting discussing trends and
developments in the egg and
poultry sectors in Turkey, and how
they might develop in partnership
in the future. Istanbul is a key
market in Turkey for the company

Diinya Food Yonetim Kurulu
Baskani Keskin Keskinog-
lu, istanbul bayiimiz Nuri
Ozer'i ziyaret etti. Tirkiye'de
yumurta ve tavukculuk
sektoriindeki son gelismeler
ile ilgili fikir alisverisinde
bulundular.

@
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Gana Bayimizi
Tesislerimizde
Agirladik  \©

We are making inroads
into the Ghanaian
% market

Gana'll miisterimiz ile yu- o B YR >
murta tesislerimizde bulug- | L

tuk. Gana pazarinda Turk s
gida urlinlerinin ve ByKeskin
markasinin yeri hakkinda
fikir aligverislerinde bulunul-
du. Satis hacmini buyutmek
icin yeni stratejiler belirlendi.
Misafirimiz, ByKeskin marka-
sina olan talepten ¢cok mem-
nun olduklarini, kalite ve
lezzet agisindan olumlu geri
donusler aldiklarini belirtti.

to our egg facility. They reported
very strong sales in their market
for the Bykeskin branded chicken
products and were eager to
develop the brand and its product
range in Ghana. They mentioned
specifically the very positive
feedback they were receiving

& from customers who had tried the
. product in terms of both its quality
and flavour.

Visit of our
Iraq Dealer

Irak Bayimizle
Bir Araya
Geldik

Irak bayimiz ile yumurta tesislerin-
de bulustuk. Irak piyasasinin talep-
leri, kalite ve glivence sorunlari ile
ilgili fikir alisverislerinde bulunuldu.
ByKeskin markasina olan talep ve
pazarda daha aktif rol oynamak icin
yapilabilecekler tartisildi. Yonetim
Kurulu Baskani Keskin Keskinoglu,
“Mustafa Bey ile uzun yillara da-
yanan is iliskimiz bulunmaktadir.
Yillarin vermis oldugu samimiyet
ile bir is arkadasindan ¢ok degerli
bir dostu agirladigimi séyleyebiliriz.
Kendisi ile fikir alisverisinde bulun-
maktan keyif aldim.” diyerek ziyare-
tinden dolayi kendilerine tesekkiir
etti.

Irak bayimiz Mustafa Bey, “Keskin
Bey ile yillara dayanan bir dostlugumuz vardir. Ken- business relationship with him, hopefully we will do
disi ile kuvvetli bir is iliskimiz bulunmaktadir, insallah better work together. Thank you for your hospitality and
beraber daha iyi isler de yapacagiz. Misafirperverligi attention.”
ve ilgisine icin tesekkurlerimi iletiyorum.” dedi.

@

) C)14
DiinyaFood
AAAAAAAAAAAAAAAAAAAAAA e

We met with our Iraqi dealer at

our egg facilities. The ideas of the
Iragi market, quality and assurance
issues were exchanged. Demands
for the brand ByKeskin and what
could be done to play a more active
role in the market were discussed.
Chairman of the Board of Directors
Keskin Keskinoglu said, “We have a
long-term business relationship with
him. | can say that with the sincerity
of the years | have hosted a dear
friend instead of a business partner. |
enjoyed exchanging ideas with him.
”He thanked them for his visit.

Mr. Mustafa said, “We have a
friendship with Mr. Keskin who is
based on years. We have a strong
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End Gida
Firmasinin

The owner of
the End Gida

company

Sahibini . 2
pays a visit

Agirladik

Doldurulmus hazir yemek
sektoriinde faaliyet gosteren
End Gida firmasi Yonetim Ku- [
rulu Baskani ibrahim Ozalkan =
ile Yonetim Kurulu Baska-
nimiz, Keskin Keskinoglu
Yumurta Uretim Tesislerimiz-
de bir araya geldi. Misafirimiz, |
nazik ev sahipligi ve ilgisi icin
Keskin Keskinoglun'a tesek-
kirlerini iletti.

= Our egg facility were honoured to recently
g8 receive a delegation, including the owner, from
: the End Gida food company to their plant,
where very fruitful discussions were held as to
possible future collaborations. The End Gida
food company is one of the leaders in Turkey
operating in a variety of readymade, added
value, food market segments. Based in Gaziant-
 ep, it produces branded and own label products
in a wide variety of areas. It was felt there were
many areas where the two companies might
collaborate.

Celebrating
Qatar’s
National Day

Katar Milli Gunu
Resepsiyonuna
Katildik

Katar Milli Glin0 dolayisiyla, Katar'in
Ankara Buyukelcisi Salim Mubarak Al
Shafi'nin ev sahipliginde JW Marriot
otelde resepsiyon diizenlendi.
Resepsiyona TBMM Baskani Binali
Yildirim, Genglik ve Spor Bakani Meh-
met Muharrem Kasapoglu, Cumhur-
baskanligi Sézciisii ibrahim Kalin, AK
Parti Kayseri Milletvekili Taner Yildiz,

eski Devlet Bakani ‘J* ad
Kirsat Tizmen ve T .

Our CEO was honoured to be

invited to the Qatar National Day
celebrations held recently in Ankara, to
commemorate the anniversary of the
establishment of the State of Qatar,
hosted by the Qatari ambassador

to Turkey; His Excellency Mr Salim
Mubarak Al Shafi. Prominent Turkish
guests included the Chairperson of

the Parliament’s
‘ Binali Yildirim

Biyik Birlik Partisi . T e and Minister of
(BBP) Genel Baskanijga T Rty RSN 4 i SRS Youth and Sports
Mustafa Destici'nin . 1 : i Mr. Mehmet
yani sira ¢ok sayida r . | | a s Muharrem
diplomatik ve askerijiis Kasapoglu,
misyon temsilcisi together with
ile konuklar katildi. a large number
Yonetim Kurulu of local and
Baskanimiz Keskin international
Keskinoglu da bu diplomatic and
onemli gline katild. military mission

representatives.
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Big Expansion at the Anka egg

Dutchman facility with
Ziyareti Blg DutChman

Diinya Food Yonetim Kurulu Baskani
Keskin Keskinoglu, Big Dutchman
Avrupa, Ortadogu ve Afrika bolge
yoneticisi UIf Meyer ve Satis Midiri
Jan Schomaker ile Big Dutchman’in
Almanya'da bulunan merkez tesisle-
rinde bir araya geldi. Goriismelerde
bulunan ikili, tavukculuk sektériinde
diinyadaki son gelismeleri degerlen-
dirdiler.

Keskin Keskinoglu, together

with senior managers from

the Anka egg facility, travelled

in November, to Vechta (near
Bremen) in Germany to visit the
Big Dutchman headquarters and
production plant with a view to
increasing their current capacity.
o They were met by UIf Meyer, Big
g2&d Dutchman regional manager and
o Sales Manager Jan Schomaker
for Europe, Africa and the Middle
East, and discussed global
poultry developments, hardware
innovations and how they might
work together.

R L We Visited Our
Misterimizi e = fabeap g  Customerin
Ziyaret r G Oman
Ettik

Chairman of the Board of Directors
Keskin Keskinoglu visited our cus-
tomer in Oman. Mr. Keskin, who has
had the opportunity to travel to the

markets in Oman and observe the
customer preferences and demand
for our brand within the scope of a
three-day trip, said We are proud

of placing Turkish brand in foreign
markets. It was an efficient trip for us.
I had the opportunity to observe the
demands of the client. We discussed
how our customers and their cus-
tomers in Oman determined their
preferences and how the promotion tools played a role. We
will have new projects to increase the promotion of our brand.
We also provided new agreements to improve our business

4

relationship.

Yonetim Kurulu Baskani Keskin
Keskinoglu Umman'daki musteri-
mizi ziyaret etti. Uc giinliik seyahat
kapsaminda Umman’daki market-
leri gezerek markamiza olan talebi
ve musteri tercihlerini gézlemleme
firsati bulan Keskin Bey, “Tlrk mar- [
kasini yabanci marketlere yerlestir-
menin gururunu yasiyoruz. Bizim ;;.&#
icin verimli bir seyahatti. Musterinin [ =~
taleplerinin neye gore belirlendigini 8
gozlemleme firsati buldum. Miis-
terimiz ile Umman'daki misterile- > b
rinin tercihlerini nasil belirledigini, F2= .
tanitim araclarinin nasil rol oynadigi Gizerine tartistik.
“Markamizi tanitimini arttirmak icin yeni projelerimiz
olacaktir. Ayrica is iliskimizi gelistirmek icin yeni anlas-
malar sagladik”” diyerek nazik ev sahipligi icin tesekkdir-
lerini iletti.

[ 10
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Tuggeneral Cengiz
Yildiz'i

makaminda
ziyaret ettik

Diinya Food Yoénetim Kurulu
Baskani Keskin Keskinoglu,
Jandarma Strateji ve Dig
iliskiler Bagskani Tuggeneral
Cengiz Yildiz't makaminda zi-
yaret etti. Misafirperverligi ve
ilgisi icin Tuggeneral Cengiz
Yildiz'a tesekkiirlerini iletti.

Keepmg up with Strategic
& External
Relations
developments

Our CEQ, Keskin Keskinoglu, recently had
a very positive dialogue with Brigadier
General Cengiz Yildiz, head of the
Governmental Strategy and External
Relations Office, based in Ankara.
Subjects of mutual interest were discussed
and the value of liaison between the two
parties emphasised in their exchange of
information.

Visit to the Village
Headman of
Kayislar Village

Our Chairman of the Board of Direc-
tors Keskin Keskinoglu and his family
visited the village headman Baki ULU of
Kayislar village.

Orhan RIP
Abalioglu’nu Orhan
Kaybettik Abalioglu

Tavukguluk sektoriiniin duayen ismi Orhan
Abalioglu vefat etti. Cenaze merasimine kati-
lan Yonetim Kurulu Baskanimiz, Keskin Keski-
noglu“ Tavukculuk sektoriine biyiik katkilari
bulunan degerli biyigim Orhan Abalioglu'nu
kaybetmenin {iziintlislini yasiyoruz. " diyerek
ailesine ve sevenlerine bas sagligi dileklerinde
bulundu.

Kayislar Koyu
Muhtarini
Ziyaret Ettik

Yonetim Kurulu Baskani Keskin Keski-
noglu ve ailesi Kayislar Koyl Muhtari
Baki ULU'yu ziyaret ettiler.

It is with great sadness that
we record the passing of Mr
Orhan Abalioglu, a leading
figure and doyen of the Turkish
poultry industry.
Keskin Keskinoglu, CEO of
Dunya Food spoke of his
contribution. “Mr Abalioglu
was a giant figure in the
development of the poultry
industry in Turkey, an
esteemed colleague and a
good friend and mentor. His
loss will be sadly missed”
We express our condolences to
his family, and take comfort in
our memories of a great man.

ﬂ.!:
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GIDA TRENDLERI

YUMURTANIN RENGi
ONCELIGINIZ MI?
(Yoksa sadece bir tercih mi ?)

Bir tavugun yumurtasi, saf beyaz, acik veya koyu kahverengi hatta
mavi bir kabugda sahip olsa da ayni midir? Cevap; hem evet hem de
hayirdir. Bu makale, farkli tavuk irklarinin neden farkli yumurta kabugu
renklerine sahip oldugunu ve neden insanlarin bu farkli renklere farkli
anlamlar getirdigini arastirmayi amaclamaktadir.

Ancak yumurta kabugunun olabilecegi tek renk beyaz veya kahveren-
gi degildir. Leghorn cinsi tavuk saf beyaz bir yumurta ve Orpington
cinsi tavuk da hos, koyu benekli kahverengi bir yumurta Uretebilirken,
Ameraucana cinsi tavuk ise mavi renk yumurta uretiyor. Ve capraz
eslestirme ile yesil kabuklu bir yumurta bile elde etmek mimkiin!

Rengi ne olursa olsun ilk olarak, yumurtanin rengine gére tadi veya ka-
litesinde bir fark oldugu efsanesini ortadan kaldiralim ve her zaman en
iyi tad\, en iyi sarisi, en uzun depolama 6mrii olan yumurtayi dikkate
alalim.

Yillar boyunca yapilan bir ¢cok arastirma calismasi; ka-
buk rengini gdstermedigimizde insanlarin beyaz,
kahverengi veya mavi kabuklu bir yumurta
arasinda ayrim yapamadigini géstermistir.
Hepsi 6zdestir ve aralarindaki kiiguk farkli-
liklar kabuk renginden degil, diyet veya

tavuk irki gibi bir dizi baska faktérden
kaynaklanmaktadir.

Ancak, belirli renkteki yumurtalarin
bir sekilde daha besleyici olduguna
inanmaya devam ediyoruz. Renk
secimleri ayni cografyada, farkli
kiiltiirlerde ve llkelerde, hatta aile-

ARE YOU EGGSHELL
COLOUR PREJUDICED?
(or do you just have a preference?)

Surely a chicken’s egg is the same whether it has a pure white, light or
dark brown or even a blue shell? Well the answer is an equivocal yes and
no, and this article seeks to explore how and why different breeds of
chicken have differing egg shell colours and how we, the public, ascribe
different meanings to these different colours.
Firstly a tangent to the interior design industry, where there is a specific
colour termed eggshell. It is meant as the “average representation of the
colour of the chicken’s egg’; but because globally more white eggs than
pale brown eggs are consumed, it tends to be a colour closer to white
than pale brown, and also refers to a paint designed to provide a matt
sheen — akin to the natural texture of the chicken’s egg.
But white and pale brown are not the only colours egg shells can be.
Whilst the Leghorn breed might produce a pure white egg, and the
Orpington a nice dark speckled brown egg, you have the Ameraucana
producing blue eggs, and by selective cross fertilisation it is even possible
to get a green shelled egg!
Whatever the colour, let us first dispel the most common
myth that there is somehow a difference in the taste
. orquadlity of the egg dependent on its colour, and
therefore we should always buy that colour
which provides the best taste, the most
vellow yolk, or longest storage life.
Multiple research studies, over the years,
have shown that, once the shell is off,
people cannot distinguish between
a white, brown or blue shelled egg.
They are all identical, and any minor
differences between them are not due
to their shell colour but a whole range
of other factors, such as diet or breed

ler arasinda bile degisiyor. Avrupa,
dzellikle ingiltere'de, genellikle
kahverengi yumurtalar tercih
edelirken, Orta Dogu'da ve Asya'da
ise en tercih edilen renk tonu beyaz.
Fakat neden, hicbir fark olmadigini
bildigimiz halde, ya tamamen beyaz ya
da tamamen kahverengi satin almaya
devam ediyoruz...

Birkag yil 6nce girisimci bir yumurta Ureticisi,
beyaz ve kahverengi kabuklu yumurtalari ayni
ambalajda toplayarak bu 6nyargiyi kirabilecegine T
(ve biraz para kazanabilecegine) inanmis. Sonug; felaket,

yapmayi basardigi ise kimseyi memnun edememek! Acikcasi, yumurta
kabugunun renk 6nyargisi derinlemesine devam ediyor, ama neden?

Muhtemelen ¢ocukluk deneyimlerimiz ve annemizin yeme aliskanlik-
lanimiz Gizerindeki etkisi esimize ve tekrar cocuklarimiza geri dontyor.
Bunu destekleyecek herhangi bir bilimsel kanit olmasada, anneler kiz-
larina, “kahverengi yumurtalarin beyazdan daha iyi” oldugunu ve satin
aldigi yumurtalarda buna dikkat ettigini, kendi deneyimlerini temel
alarak kizlarina soyliyor. Ve biz ve digerleri size kabuk rengine bagl
olarak yumurta da hicbir fark olmadigini sdylese de, psikolojik olarak
kahverengi hala beyazdan daha iyi. Ve siz buna inanmaya ebeveyn
hatta blyiikanne ve blyiikbaba oldugunuzda da devam edeceksiniz!

Bu yuzden, hangi rengi tercih ederseniz edin, kabuk rengi icin endise-
lenmeyin, kabuk sadece ambalajdir ve icerigi her zaman aynidir. “insan
dis gorintistine gore degerlendirilmemelidir” eski bir sézdir ve bu
yumurtalar icin de gecerlidir. Ambalajlari ne olursa olsun, yumurtalar
her zaman besin degerleri, enerji degeri ve protein kaynagi baki-
mindan vazgecilmezdir. Ayrica kaynatilmig, haslanmis, ¢irpilmis veya
kizartilmis olsun, yemesi de cok lezzetlidir.

Yumurtani sev ve cesur ol, bugiin farkl bir renk dene!

of chicken.
But we still persist in believing certain
colours are somehow more nutriti-
ous, and this varies between different
cultures and even countries and families
within the same cultural block. Europe
generally favours brown eggs, particularly
in the UK, whereas conversely in the Middle
East and most of Asia white is by far the more
important hue. But why, when we know in our
heart of hearts there is no difference, do we persist in
buying either all white or all brown.

Enter an enterprising egg producer a few years back who
believed he could break down this prejudice (and save some money) by
packaging white and brown shelled eggs together in the one box. Result
- disaster — all he succeeded in doing was to alienate both the white and
brown shelled fans and pleased no one! Clearly eggshell colour prejudice
runs deep - but why?

It probably comes back to our childhood experiences and the influence
our mother’s had on our eating habits, which in turn goes back to the “old
wives tale” she learnt from her mother. Without any scientific evidence to
back it up, grandmother would tell her daughter, based on her experience,
that “brown eggs are better than white” and this principle was applied to
the eggs she bought, and you ate. And despite me and others telling you
there is absolutely no difference dependent on shell colour, psychological-
ly brown are still better than white — and you will continue when you are
parents and grandparents to belief this!

So worry not whatever coloured shell you prefer — it is only packaging,
and the goodness is identical. It is an old maxim that you should “never
judge the contents by its packaging” and this is so true with eggs. Wha-
tever their packaging they are always packed with nutrients, a valuable
source of energy and trace elements, and delicious to eat, whether boiled,
poached, scrambled or fried

Love your egg and be bold, try a different coloured shell today!

Prof. Peter Wzllzamson

Dun aFood
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GIDA TRENDLERI

We are at
Gulfood Dubai
in February

Diinya Food
Gulfood ‘da

Dubai‘de diizenlenen diinyanin en
buyik gida fuari olarak bilinen Gulfood
2019 Gida ve icecek Fuari'na her yil
oldugu gibi bu yil da genis Girlin portfo-
yuyle katihm sagladik.

17-21 Subat arasinda gerceklestirilen
Gulfood'da, 119 tilkeden 7200 katilim-
ci ve 310 bin ziyaretgiye ev sahipligi
yapti. Tum diinyaya ulasabilmek adina,
yeni trendleri takip etmek ve firmala-
rin Urdnlerini sergilenmesi agisindan
onemli olan fuar, firmamiz icin verimli
gecti. Fuarda Bykeskin markasiyla

than at the GULFOOD food and drink
fair organised in Dubai. And of course
Dunyafood was there, to meet old
friends and customers and make new
contacts.

The statistics of the fair are impressive.
Over five days between the 17th-21st
February 2019. it attracted over 7200
exhibitors, showcased a staggering
119 different countries, and was visited
by over 310000 people. It is without
hindi, tavuk Uriinleri, yumurta ve Assos dispute the largest global food fair.
markasiyla zeytin, zeytinyadi Grlinlerini In Qatar, Dubai, Djibouti and Oman,
sergilendi. our market share increased significantly with our egg products. The
company also established new connections for export of chicken
products to Somalia, Mauritius, United Arab Emirates and export
of olive oil products to many Middle East and Far East countries.
Dunyafood took an extensive portfolio of products to the fair,
under both the ByKeskin and Assos brands, and were visited by
alarge number of existing and potential customers. Mr Keskin
Keskinoglu was clear why the company should have a significant
presence at the fair. He said:

d “Gulfood is a huge market place for us, and it is vital we are a part
| of it. We have had a great fair, establishing new contacts, signing
long-term contracts, and building relationships with existing
customers. We will always continue to participate in similar
exhibitions where companies have the opportunity to introduce
themselves to a wide group of potential customers and reinforce
existing commercial arrangements. But Gulfood is not simply
about selling, it is also about learning. We pay particular attention
to trends in our industry and with 2,355 accredited innovations in
the fair to choose from, there is a lot to keep up with!”

Katar, Dubai, Cibuti ve Umman’da yumurta Griinlerimiz ile Pa-:l‘rII V
zar payimizda buyuk bir artis yakalandi. Firma ayrica Somali, m
Mauritius, Birlesik Arap Emirlikleri'ne tavuk triinleri ve bircok
Orta dogu ve Uzak Dogu ulkesine de zeytinyadi triinleri
ihracati icin yeni baglantilar kurdu.

Fuarla ilgili degerlendirme yapan Diinya Food Yonetim
Kurulu Baskani Keskin Keskinoglu, “Alaninda en buyiik olan
Gulfood, sektoriimuzin kiresel pazarlara ulasmasinda rol
oynayacak yeni ticari isbirlikleri icin cok 6nemli bir platform.
Fuar bizim icin oldukga verimli gecti, yeni anlasmalara imza
attik, mevcut musterilerimizle de bulusma firsati yakaladik.”

diye konustu.

@

DunyaFood
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Iki Diintir

Two Grandmother
Bir Torun One Granddaughter

Yonetim Kurulu Baskanimiz Keskin Keski- It is not often that two grandmothers, one daughter and one
noglu'nun degerli anneleri Sidika Keskinog- granddaughter come together to mount an art exhibition for charity, but
lu, Tamay Ertenoglu ve degerli kizi Diinya that was the case recently in Izmir.
Keskinoglu'nun resimlerinin yer aldidi sergi Tamay Ertenoglu and Sidika Keskinoglu (the grandmothers) teamed up
blylk bedgeni kazandi. Sergiden elde edi- with Dicle Keskinoglu (daughter and daughter in law respectively) and
len tiim gelir Kemik iligi Transplantasyon their joint granddaughter Dunya, to mount an art exhibition with all
ve Onkoloji Hastanesi Kurma ve Gelistirme the income going to Kitvak, the Izmir based foundation caring for and
Vakfi'na bagislandi. supporting patients suffering from cancer.
All the artwork received great critical acclaim and was a virtual sell out.
Keskin Keskinoglu, speaking on behalf

of the organisers said “Both our

families have been touched by cancer,

so we felt it was entirely appropriate

X all proceeds from the exhibition should
q,é& OLLIZL{/Z())[/Z OZLLIZ/ go to this charity, and we would urge

=] all other corporate and individual
8-15 Mart 2019 sponsors to support this cause which
does the most amazing work in
supporting those with this terrible
disease.”

Tamay Ertenoglu ~ * Diinya Keskinogl Stdika Keskinoglu

@

DiinyaFood
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PROTEIN YOU NEED

S . FROZEN WHOLE HEN
. i POULE PONDEUSE SURGELEE
"I, " GALINHA INTEIRA CONGELADA
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